Best Face Forward: Jeffrey F. Rayport Publication List

Books

Rayport, J.F. and Jaworski, B.J. Best Face Forward. Boston: Harvard Business School
Press, 2005.

Rayport, J.F. and Jaworski, B.J. Introduction to e-Commerce, 2™ Edition. Burr-Ridge,
Ilinois: McGraw-Hill/lrwin/MarketspaceU, 2004.

Rayport, J.F. and Jaworski, B.J. Cases in e-Commerce. Burr-Ridge, Illinois: McGraw-
Hill/lrwin/MarketspaceU, 2001.

Rayport, J.F. and Jaworski, B.J. Introduction to e-Commerce. New York: McGraw-Hill,
2002,

Rayport, J. F. and Jaworski, B.J. e-Commerce. New York: McGraw-Hill/lIrwin, 2001.

Articles
Rayport, J.F. “Idea Fest,” Fast Company (January, 2003).

“ldeas: What Happens to Business Strategy When the Bubble Bursts and Real Growth
Begins? Jeffrey Rayport Weighs In [Q&A with Jeffrey Rayport].” e-Volve, 2, no. 3 (Fall
2001): 8-10.

Rayport, J.F. “Reverse-Engineering Desire,” TheStandard (March 12, 2001)

“New Headspace [an interview with J.F. Rayport].” American Way (March 1, 2000): 72.
“New Headspace [an interview with J.F. Rayport].” Net Company (Winter 2000): 8.

Rayport, J. F. “An Unevenly Distributed Future.” CIO Magazine (February15, 2000):
64-66.

Rayport, J. F. “Bookmarks.” Fortune (December 20, 1999): 328.

Rayport, J. F. “The Truth About Internet Business Models.” Strategy & Business (Third
Quarter, 1999): 5-7.

Nykanen, E. “Internet Mullistaa Asiakassuhteiden Hallinnan [an interview with J. F.
Rayport]” Kauppalehti (Tiistaina 8.Kesakuuta 1999): 6.

Rayport, J. F. A column in “The Powers That May Be” by A. Jahnke. C1O Web
Business 17 (April 1, 1999): 28-29.

Page 1 of 10 Updated: November 4, 2004



Best Face Forward: Jeffrey F. Rayport Publication List

Rayport, J. F., and Bower, W. “Information on a SilverPlatter.” Journal of Interactive
Marketing 13, no. 2 (Spring 1999): 29-48.

Rayport, J. F., and Gerace, T. “Encyclopaedia Britannica (A).” Journal of Interactive
Marketing 13, no. 2 (Spring 1999): 16-28.

Lloyd, T. “Academic [an interview with J.F. Rayport].” Transformation (Spring 1999
Issue 17): 28-33.

Rayport, J. F. A column in “Web Site Blues” by R. F. Maruca. Harvard Business
Review (March-April 1999): 24-26.

Rayport, J. F. “Information Resources: Don’t Attract, Addict.” Financial Times
(February 8, 1999): 6-7.

Rayport, J. F. “The Infomediaries.” Information Strategy 3, no. 8 (October 1998): 24-
28.

Rayport, J. F. “The Virus of Marketing.” Fast Company (December-January 1997): 68-
69.

Hagel 111, J., and Rayport, J. F. “The New Infomediaries.” The McKinsey Quarterly, no.
4 (1997): 54-70.

Hagel 11, J., and Rayport, J. F. “The Coming Battle for Customer Information.” The
McKinsey Quarterly, no. 3 (1997): 64-76.

Leonard, D., and Rayport, J. F. “Spark Innovation Through Empathic Design.” Harvard
Business Review (November-December 1997): 102-113.

Louie, D. L., and Rayport, J. F. “Amazon.com: Portrait of a Cybercorporation.”
Electronic Commerce Advisor (September/October 1997): 5-12.

Hagel 111, J., and Rayport, J. F. “The Coming Battle for Customer Information.”
Harvard Business Review (January-February 1997): 5-11.

Rayport, J. F., and Billington, J. “Lessons from the Late Great Economic
Transformation: An Interview with Jeffrey Rayport.” Harvard Management Update
(June 1996).

Rayport, J. F., and Sviokla, J. J. “Exploiting the Virtual Value Chain.” The McKinsey
Quarterly (1996 Number 1): 20-36.

Rayport, J. F., and Sviokla, J. J. “Exploiting the Virtual VValue Chain.” Harvard
Business Review (November-December 1995): 75-85.

Rayport, J. F., and Sviokla, J. J. “Managing in the Marketspace.” Harvard Business
Review (November-December 1994): 141-150.

Page 2 of 10 Updated: November 4, 2004



Best Face Forward: Jeffrey F. Rayport Publication List

Lodge, G. C., and Rayport, J. F. “Knee-deep and Rising: America's Recycling Crisis.”
Harvard Business Review (September-October 1991): 128-39.

Lodge, G. C., and Rayport, J. F. “An Environmental Saga at McDonald's.” Harvard
Business School Bulletin (April 1991): 21.

Book Chapters

Rayport, J.F. “The Stuffed Bird”. In Remember Who You Are: Life Stories that Inspire the
Heart and Mind, D. Wademan. Boston: Harvard Business School Press. 2004.

Rayport, J.F. “Viewpoint: Jeffrey F. Rayport”. In Business: the Ultimate Resource.
Cambridge, MA: Perseus Publishing, 2002.

Rayport, J.F. “Marketspaces”. In Business: the Ultimate Resource. Cambridge, MA:
Perseus Publishing, 2002.

Rayport, J. F. “Hyperbolically Improbable Futures.” In Internet Collapses and Other
Infoworld Punditry, B. Metcalfe. Foster City, California: IDG Books Worldwide, 2000.

Rayport, J. F. “Introduction.” In Branding: The Power of Market Identity, D.E. Carter.
New York: Hearst Books, 1999.

Hagel 11, J., and Rayport, J. F. “The Coming Battle for Customer Information.” In
Creating Value in the Network Economy, ed. D. Tapscott. Boston: Harvard Business
School Press, 1999.

Rayport, J. F., and Sviokla, J. J. “Exploiting the Virtual VValue Chain.” In Creating
Value in the Network Economy, edited by D. Tapscott. Boston: Harvard Business School
Press, 1999.

Leonard, D., and Rayport, J. F. “Spark Innovation Through Empathic Design.” In
Harvard Business Review on Breakthrough Thinking. Boston: Harvard Business School
Press, 1999.

Rayport, J. F., and Sviokla, J. J. “Exploiting the Virtual VValue Chain.” In Harvard
Business Review on Strategies for Growth. Boston: Harvard Business School Press, 1998.

Rayport, J. F., and Gerace, T. “Encyclopaedia Britannica.” In Strategy: Process,
Content, Context, B. de Wit and R. Meyer. London: International Thomson Business
Press, 1998.

Rayport, J. F., and Sviokla, J. J. “Managing in the Marketspace.” In New Marketing
Technologies Collection. Boston: Harvard Business School Press, 1998.

Page 3 of 10 Updated: November 4, 2004



Best Face Forward: Jeffrey F. Rayport Publication List

Rayport, J. F., and Sviokla, J. J. “Managing in the Marketspace.” In Strategies for the
Information Economy. Boston: Harvard Business School Press, 1998.

Rayport, J. F., and Sviokla, J. J. “Marketspace: The New Locus of Value Creation.” In
Intelligent Environments: Spatial Aspects of the Information Revolution, ed. P. Droege.
Amsterdam: Elsevier, 1996.

White Papers

Rayport, J. F. “Old Rules for a New Economy, or What Really Matters Online.” In The
Dotcom Survival Guide. Creative Good, 2000.

Rayport, J. F. “Creating Marketspace Service Interfaces: Methodologies for
Hypermapping.” Harvard Business School Working Paper #98-095.

Hagel 111, J., and Rayport, J. F. “The Real Value of Customer Information.” Harvard
Business School Working Paper #97-046.

Rayport, J. F., Lodge, G., and Mohammed, A. “Global Friction Among Information
Infrastructures.” Harvard Business School Working Paper #97-005.

Rayport, J. F., and Sviokla, J. J. “Making Real Margin on the Virtual VValue Chain.”
Harvard Business School Working Paper #95-081.

Rayport, J. F., and Sviokla, J. J. “Managing in the Marketspace.” Harvard Business
School Working Paper #94-081.

Rayport, J. F., and Sviokla, J. J. “Marketspace: The New Locus of Value Creation.”
Harvard Business School Working Paper #94-043.

Lodge, G. C., and Rayport, J. F. “Recycling Plastics: A Holistic View.” Harvard
Business School Working Paper #91-041.

Multi-Media

Rayport, J. F., and Sviokla, J. J. “Winning in Electronic Commerce, Audio.” Boston:
Harvard Business School Press, 1998.

Heskett, J. L., Rayport, J. F., Sasser Jr., W. E., Schlesinger, L. A, et. al. “Service
Management Success Program - NTSC, PAL, and Windows & Macintosh Hybrid.”
(Interactive Media/Software; Video). Boston: Harvard Business School Press, 1998.

Page 4 of 10 Updated: November 4, 2004



Best Face Forward: Jeffrey F. Rayport Publication List

Heskett, J. L., and Rayport, J. F. “Service Success CD (Hybrid Windows &
Macintosh).” (Interactive Media/Software). Boston: Harvard Business School Press,
1998.

Sasser Jr., W. E., Reichheld, F. F., Heskett, J. L., Schlesinger, L. A., Rayport, J. F., et.
al. “Service Management Program - VHS/PAL, NTSC and Windows.” (Interactive
Media/Software; Video). Boston: Harvard Business School Press, 1997.

Rayport, J. F., and Sviokla, J. J. “Managing in the Marketspace - VHS/NTSC,
VHS/PAL.” (Video). Boston: Harvard Business School Press, 1995.

Course Development Materials

Rayport, J. F. “ABRY Communications (A).” Harvard Business School Case No. 9-395-
094.

Rayport, J. F. “ABRY Communications (B).” Harvard Business School Case No. 9-395-
095.

Rayport, J. F. “ABRY Communications (B) (Condensed).” Harvard Business School
Case No. 9-395-150.

Rayport, J. F., and Louie, D. L. “Amazon.com (A).” Harvard Business School Case No.
9-897-128.

Rayport, J. F., and Louie, D. L. “Amazon.com (B).” Harvard Business School Case No.
N9-898-084.

Rayport, J. F., and Louie, D. L. “Amazon.com (C).” Harvard Business School Case
Number 901021.

Rayport, J. F., and Louie, D. L. “Amazon.com (D).” Harvard Business School Case No.
901022,

Rayport, J. F., and Louie, D. L. “BarnesandNoble.com (A).” Harvard Business School
Case No. 9-898-082.

Rayport, J. F., and Louie, D. L. “BarnesandNoble.com (B).” Harvard Business School
Case No. 901023.

Rayport, J. F., and Louie, D. L. “BarnesandNoble.com (C).” Harvard Business School
Case No. 901024.

Rayport, J. F., and Louie, D. L. “CBS Evening News (A).” Harvard Business School
Case No. 9-898-086.

Rayport, J. F., and Louie, D. L. “CBS.MarketWatch.com.” Harvard Business School
Case No. N1-801-175.

Page 5 of 10 Updated: November 4, 2004



Best Face Forward: Jeffrey F. Rayport Publication List

Rayport, J. F., and Toth, M. “Cybersmith (B).” Harvard Business School Case No. N9-
898-236.

Rayport, J. F., Jhaveri, S., Morris J., and Remey C. “Cygnus’ GlucoWatch.” Harvard
Business School Case No. N9-899-018.

Lodge, G. C., and Rayport, J. F. “DARPA.” Harvard Business School Case No. 9-390-
142.

Rayport, J. F., and Louie, D. L. “A Day in the Life of The New York Times on the Web.”
Harvard Business School Case No. N9-897-125.

Rayport, J. F., and Mclntosh, B. “Digital Ink (A).” Harvard Business School Case No.
9-396-273.

Rayport, J. F., and O’Connell, J. “Digital Ink (B).” Harvard Business School Case No.
9-396-346.

Rayport, J. F., Knoop, C., and Reavis, C. “Disney's “The Lion King” (A), (B), and (C)
Teaching Note.” Harvard Business School Teaching Note No. 5-899-098.

Rayport, J. F., Knoop, C., and Reavis, C. “Disney's “The Lion King” (A): The $2
Billion Movie.” Harvard Business School Case No. 9-899-041.

Rayport, J. F., Knoop, C., and Reavis, C. “Disney's “The Lion King” (B): The Synergy
Group.” Harvard Business School Case No. 9-899-042.

Rayport, J. F., Knoop, C., and Reavis, C. “Disney's “The Lion King” (C): Repeat
Performance?” Harvard Business School Case No. 9-899-043.

Rayport, J. F., Louie, D. L., and Ardito, C. L. “E! Online (A).” Harvard Business School
Case No. N9-898-010.

Rayport, J. F., and Louie, D. L. “E! Online (B).” Harvard Business School Case No. N9-
898-224.

Rayport, J. F., Dann, J., and Schmults, R. “Egghead.com.” Harvard Business School
Case No. 9-898-283.

Rayport, J. F., and Louie, D. L. “e-Loan.” Ivey School of Business Case No. 9B-01A-
028.

Rayport, J. F., and Gerace, T. A. “Encyclopaedia Britannica (A).” Harvard Business
School Case No. 9-396-051.

Rayport, J. F., and Gerace, T. A. “Encyclopaedia Britannica (A) Teaching Note.”
Harvard Business School Teaching Note No. 5-396-419.

Page 6 of 10 Updated: November 4, 2004



Best Face Forward: Jeffrey F. Rayport Publication List

Rayport, J. F., and Ardito, C. L. “Encyclopaedia Britannica (B).” Harvard Business
School Case No. N9-898-142.

Rayport, J. F. “European Bank for Reconstruction and Development: Marketing
Strategy for the Debut Bond Offering.” Harvard Business School Case No. 9-594-005.

Rayport, J. F. “European Bank for Reconstruction and Development: Marketing
Strategy for the Debut Bond Offering Teaching Note.” Harvard Business School
Teaching Note No. 5-596-115.

Rayport, J. F., and Louie, D. L. “first direct (A).” Harvard Business School Case No. 9-
897-079.

Rayport, J. F., and Ardito, C. L. “first direct (B).” Harvard Business School Case No.
N9-898-145.

Rayport, J. F., and Ardito, C. L. “Frontgate Catalog.” Harvard Business School Case
No. 9-898-080.

Rayport, J. F. “Geffen Records.” Harvard Business School Case No. 9-898-234.

Rayport, J. F. “Geffen Records Teaching Note.” Harvard Business School Teaching
Note No. 5-396-403.

Rayport, J. F., and VanThiel, J. “Green Marketing at Rank XEROX.” Harvard Business
School Case No. 9-594-047.

Rayport, J. F. “Green Marketing at Rank XEROX Teaching Note.” Harvard Business
School Teaching Note No. 5-595-091.

Rayport, J. F., and Bower, W. “Information on a SilverPlatter.” Harvard Business
School Case No. 9-395-136.

Rayport, J. F., and Louie, D. L. “iQVC (A) Harvard Business School Case No. 1-897-
123.

Rayport, J. F., and Ardito, C. L. “iQVC (B).” Harvard Business School Case No. N1-
898-176.

Rayport, J. F., Choquette, M., and Louie, D. L. “iVillage.” Ivey School of Business
Case No. 9B-01A-023.

Rayport, J. F., and Toth, M. “Launch.” Harvard Business School Case No. 9-898-079.

Rayport, J. F., and Glass, E. B. “Launch of Q2.” Harvard Business School Case No. 9-
395-040.

Rayport, J. F., and Louie, D. L. “LifeSavers Company.” Harvard Business School Case
No. N9-898-099.

Page 7 of 10 Updated: November 4, 2004



Best Face Forward: Jeffrey F. Rayport Publication List

Rayport, J. F., and Sviokla, J. J. “Managing in the Marketspace, Course Overview.”
Harvard Business School Case No. 9-195-201.

Rayport, J. F. “Managing in the Marketspace, Instructor’s Course Overview.” Harvard
Business School Teaching Note No. 5-396-421.

Rayport, J. F., and Olofson, C. “Marshall Industries.” Harvard Business School Case
No. 9-899-239.

Gentile, M., Rayport, J. F., and Gant, S. B. “The Miami Herald Publishing Company.”
Harvard Business School Case No. 9-395-022.

Gentile, M., Rayport, J. F., and Gant, S. B. “The Miami Herald Publishing Company
Teaching Note.” Harvard Business School Teaching Note No. 5-396-411.

Rayport, J. F., Bajaj, A., Haithcox, S., and Kadyan, M. “Microsoft Carpoint.” Harvard
Business School Case No. 9-898-280.

Rayport, J. F., Keough, J., and Olofson, C. “MindSpring.” Harvard Business School
Case No. N9-899-178.

Lodge, G. C., and Rayport, J. F. “Minneapolis Plastic Packaging Ban (A).” Harvard
Business School Case No. 9-390-221.

Lodge, G. C., and Rayport, J. F. “Minneapolis Plastic Packaging Ban (B).” Harvard
Business School Case No. 9-390-222.

Rayport, J. F., and Toth, M. “The Monster Board (A).” Harvard Business School Case
No. N9-897-148.

Rayport, J. F., and Ardito, C. L. “The Monster Board (B).” Harvard Business School
Case No. N9-898-106.

Rayport, J. F., and Louie, D. L. “Monster.com.” Harvard Business School Case No. 9-
801-145.

Rayport, J. F., lansiti, M., Hart, M., Chan, W., and Findsen, F. “Motive
Communications.” Harvard Business School Case No. 9-699-157.

Lodge, G. C., and Rayport, J. F. “National Information Infrastructure.” Harvard
Business School Case No. 9-795-190.

Lodge, G. C., Rayport, J. F., Gerace, T., and Mohammed, A. “National Information
Infrastructure (A): The United States in Perspective.” Harvard Business School Case No.
9-396-111.

Lodge, G. C., Rayport, J. F., Gerace, T., and Mohammed, A. “National Information
Infrastructure (B): A Comparison of Public Policy in Japan and the United States.”
Harvard Business School Case No. N9-396-175.

Page 8 of 10 Updated: November 4, 2004



Best Face Forward: Jeffrey F. Rayport Publication List

Rayport, J. F., and Louie, D. L. “The New York Times Electronic Media Company.”
Harvard Business School Case No. N9-897-051.

Rayport, J. F., and Louie, D. L. “The New York Times Electronic Media Company (B).”
Harvard Business School Case No. N9-898-132.

Rayport, J. F., and MacNaughton, C. R. “NewsEdge Corporation.” Harvard Business
School Case No. N9-899-015.

Heskett, J.L.and Mahar, D and O’Brien, D. and Watson, T and Rayport, J.F. “Office
Depot, Inc.: Business Transformation (A)” Havard Business Schools case No. 9-803-111.

Rayport, J. F., Toth, M., and Ardito, C. L. “PlanetAll.” Harvard Business School Case
No. N9-898-105.

Rayport, J. F., Kim, C., and Nedungadi, A. “Preview Travel.” Harvard Business School
Case No. N9-898-285.

Loveman, G., Rayport, J. F., and O’Connell, J. “Pro CD.” Harvard Business School
Case No. 9-396-029.

Rayport, J. F., and Louie, D. L. “QVC, Inc.” Harvard Business School Case No. 9-897-
050.

Rayport, J. F., Knoop, C., and Reavis, C. “RCA Records: The Digital Revolution.”
Harvard Business School Case No. 9-800-014.

Rayport, J. F., Knoop, C., and Reavis, C. “RCA Records: The Digital Revolution
Teaching Note.” Harvard Business School Teaching Note No. 5-800-112.

Lodge, G. C., and Rayport, J. F. “Responsible Care.” Harvard Business School Case No.
9-391-135.

Rayport, J. F., Knoop, C., and Reavis, C. “Selling Books Online in Mid-1998.” Harvard
Business School Case No. 9-899-038.

Loveman, G., and Rayport, J. F. “Service Management Syllabus.” Harvard Business
School Case No. 9-395-221.

Rayport, J. F., Bramley, D., Callahan, M., Nicholas, H., Smyth, J., and King, K.
“Steamboat Ski & Resort Corporation.” Harvard Business School Case No. 9-395-0109.

Rayport, J. F., and Louie, D. L. “Streamline (A).” Harvard Business School Case No. 9-
897-124.

Rayport, J. F., and Ardito, C. L. “Streamline (B).” Harvard Business School Case No.
N9-898-178.

Page 9 of 10 Updated: November 4, 2004



Best Face Forward: Jeffrey F. Rayport Publication List

Rayport, J. F., and Salzinger, S. M. “TV Guide (A).” Harvard Business School Case No.
9-395-031.

Rayport, J. F. “TV Guide (A) and (B) Teaching Note.” Harvard Business School
Teaching Note No. 5-396-252.

Rayport, J. F., and Salzinger, S. M. “TV Guide (B).” Harvard Business School Case No.
9-395-032.

Rayport, J. F., and Ardito, C. L. “TV Guide (C).” Harvard Business School Case No.
N9-898-107.

Rayport, J. F., and Glass, E. B. “The TV-Home Shopping Wars: QVC and Its
Competitors.” Harvard Business School Case No. 9-395-014.

Rayport, J. F. “The TV-Home Shopping Wars: QVC and Its Competitors Teaching
Note.” Harvard Business School Teaching Note No. 5-396-251.

Rayport, J. F., and Sinwell, A. “U S WEST, Inc.: Building the Information
Infrastructure.” Harvard Business School Case No. 9-395-159.

Rayport, J. F., Silk, A. J., Gerace, T. A., and Klein, L. R. “Virtual Vineyards.” Harvard
Business School Case No. 9-396-264.

Rayport, J. F., lannuccillo, M. A., Millin, G. A., and Shoshan, Y. D. “VocalTec
Communications Ltd. (A).” Harvard Business School Case No. N9-396-383.

Rayport, J. F., and Ardito, C. L. “VocalTec Communications Ltd. (B).” Harvard
Business School Case No. N9-898-123.

Rayport, J. F., Gentile, M., and Gottlieb, L. “Wainwright Bank & Trust Company.”
Harvard Business School Case No. 9-396-112.

Rayport, J. F., and Connor, M. “Weather Services Corporation.” Harvard Business
School Case No. 9-396-052.

Rayport, J. F., and Connor, M. “Wildfire Communications, Inc. (A).” Harvard Business
School Case No. 9-396-305.

Rayport, J. F., and O’Connell, J. “Wildfire Communications, Inc. (B).” Harvard
Business School Case No. 9-396-306.

Rayport, J. F. “Wildfire Communications, Inc. (C).” Harvard Business School Case No.
9-898-148.

Rayport, J. F., and O’Connell, J. “Wildfire Communications, Inc. (D).” Harvard
Business School Case No. 9-898-149.

Page 10 of 10 Updated: November 4, 2004



